
Branding + Exploring Identity

Module 1



Question: Have you ever Googled yourself?



https://docs.google.com/file/d/1AVRlZinQrfe0GdNYO30QtvGKiT9JA4dj/preview


What do we mean by branding?

Digital presence

Your work and who you are

Areas of expertise

Interests

Establish yourself as a journalist

Build your reputation



Having a digital presence helps you…

Build trust and credibility

Gives you the opportunity to engage 
with your audience

Develop your voice

Share your work

Curate what you share to shape your 
profile



How to develop a digital presence

Have a strategy

Consider your goals, expertise and interests

You don’t have to be on every platform

Choose platforms that make sense for you and 
your audience

Choose consistent handles across platforms if 
possible

Use your real name if possible (add an initial or 
other branding if your name is common)



Your social profiles

Fill out your bio! (Keep SEO in mind)

Professional headshot (it can be one you take with your phone)

State who you work for, where you’ve been published, areas of expertise, link to 
your website 

LinkedIn: Complete bio, headshot, highlights, connect with others

















Be yourself

Be human! Don’t “force” it. People can tell 
when you are not being genuine.

Invest in what you are passionate about.

Focus! Share for a reason.

You choose to balance personal & 
professional

80/20 rule (more like a guideline)



Transparency and objectivity

Foundations of journalism are important: 
Accuracy, verification, trust

Journalism values are evolving

● Audience values
● News org values
● Medium values
● Journalist values
● Personal values

Objectivity is being re-examined

Transparency is important



Pause and reflect

Take out a pen and piece of 
paper.

Take a minute to write down 
your interests. 

Write down as many as you 
can. 



One minute

http://www.youtube.com/watch?v=B3lLYOGDsts


Choose 3

Take your list and rank your interests. 

Choose three to focus on.

Think about how these will frame your 
bios, posts, and digital presence.



Do you need a website?

People have mixed viewpoints

It’s good to have a central place for your work, but this could be 
your Instagram or LinkedIn

Microsites are becoming more common (Linktree)

Ideal to have a site or digital space with the following: 

● Headshot
● About/bio
● Portfolio
● Resume
● Contact form
● Socials
● Blog if you have one



https://docs.google.com/file/d/1RtzdpFhBVI-c4rWNdvd6NkHkqmbbRzWf/preview


https://docs.google.com/file/d/1Zg4v0O83jJSbZsrfFdohdyMZD6MgyH44/preview


Engage

Engage with your audience

Reply to people when possible

Ask your audience questions

Like and follow

Don’t feed the trolls



Things to remember

You don’t have to share everything. 

Think three times before posting (especially if you are emotional).

Privacy

You choose how much to share

Resources: Trollbusters

http://www.troll-busters.com/




Identity

All of us have unique identities and 
comfort levels with what we share

Identity can refer to a lot of 
different things, including culture 
and background, gender, and other 
areas



Maynard Faultlines

“Robert Maynard said there are five enduring forces that shape lives and social 
tensions in this country: race, class, gender, generation and geography. Reporters 
who consider each one of these as they cover complex stories, he advised, can 
understand issues more clearly and build more accuracy into their work. And by 
acknowledging our own faultlines – the frame of reference for all of our own 
experiences – we can correct for missing pieces in the way we interpret an event 
or issue.”

—Dori Maynard



Maynard Faultlines

Look for the faultlines in your subjects, sources, and the topics of news stories and images.

— Race: African American, Asian American, Hispanic, Native American, mixed race, or white?

— Gender: Male, female, gay, lesbian, or bisexual?

— Class: High income, middle income, or low income?

— Generation: 0-18, 19-34, 35-64, or 65+?

— Geography: Urban, suburban, rural, neighborhood (which one?), other?

—Dori Maynard



Knowing our community

Controversy over the term Latinx

Latinx

Hispanic

Remember people identify in different ways. Many people may not even say they 
are Latino or Hispanic, they may say I’m Puerto Rican or I’m Afro-Latina. 

The Latinx community is not monolith

Guidelines from NAHJ; Guidelines from news orgs; Your own perspective

Ask people how they want to be identified if it is relevant to your story



Knowing yourself

You choose how you’d like to identify

You choose what you are comfortable with

It’s great if we can embrace our culture and share stories about it

There are real challenges still: Discrimination, stereotypes, assumptions

We have a community to support each other and other resources

NAHJ + Student Chapters

Latinas in Journalism Facebook Group



Branding + Identity

Digital presence & identity intersect

Developing your digital presence is essential

You choose your narrative

Explore and embrace your culture and identity

Have fun!

This is the chance for you to tell your story 
and shape your opportunities and career!


