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"Yes, the info in the blogs is bad, 
false, and misleading but the 

rationale is that 'if it gets the people 
to click on it and engage, then use 

it.” 







Algorithmic Filtering



–Max Read, New York Magazine

“Population-wise, it’s larger than any single country; 
in fact, it’s bigger than any continent besides Asia. 

At 2 billion members, ‘monthly active Facebook 
users’ is the single largest non-biologically sorted 
group of people on the planet after “Christians” — 

and, growing consistently at around 17 percent year 
.… Outside China, where Facebook has been 

banned since 2009, one in every five minutes on the 
internet is spent on Facebook; in countries with 

only recently high rates of internet connectivity, like 
Myanmar and Kenya, Facebook is, for all intents 

and purposes, the whole internet.

Facebook



Summary
• The shift in distribution from media companies to 

platforms and networks is a massive disruption.


• Our current media environment is democratized, blessed/
cursed with abundance, and global.


• The capture and monetization of attention has never been 
more competitive, or more prone to manipulation and 
extremes.


• Journalists must navigate all of this to do our jobs, and 
we must factor it into how we do our reporting.



Let’s Talk About 
Misinformation



It comes in many forms, 
with many motivations.
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It’s global.







It feeds off polarization and 
human bias.



“You realize that people believe a 
lot of things online. So we use 

that to our advantage.”



– Cordelia Fine, the author of A Mind of Its Own: How Your Brain Distorts 
and Deceives, in The New York Times.

“[W]e humans quickly develop an irrational 
loyalty to our beliefs, and work hard to find 

evidence that supports those opinions and to 
discredit, discount or avoid information that 

does not.”

Exploits Two Key Human 
Behaviors



It exploits networks and 
algorithmic filtering.
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It’s a profitable 
international business.
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Creators of it often target 
the media.





–Microchip

“Most of this is contrived to force outrage and trigger 
new MSM journos to cover shit because they buy the 
meme. They should have already figured this out and 

stopped covering us.”




Summary

• A democratized media world means more misinformation.


• Our media environment rewards the most extreme or 
attention-capturing messages.


• There is a business model for misinformation.


• Journalists must understand the forces behind the 
creation and propagation of misinformation — and 
engage/expose them to help serve the public.





“Technologies designed to increase 
our control over our attention will 
sometimes have the very opposite 
effect. They open us up to a stream 

of instinctive selections, and tiny 
rewards, the sum of which may be no 

reward at all.” 

—Tim Wu, The Attention Merchants



"It is one of the most 
significant economic 
changes of this century 
that the service of 
rendering attention has 
overtaken all other 
production factors in 
economic importance."





What the Macedonians 
Teach Us

• The media playing field has been leveled in 
some ways, and tilted in others. 

• Competition for attention in a platform world 
creates surprising winners — sometimes it’s 
the people most willing to bend or break the 
rules. 

• Information outsourcing is well underway. 

• Our current media environment is more easy 
to manipulate than ever before in human 
history.


